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"We are humble apbout our DEljourney and acknowledge
that there is stillMmuch work to be done, both within
Samsung and also within the wider tech industry.

We continue to seek out opportunities to learn from
colleagues and listen to their experiences to create
a culture that empowers everyone to bring their true
selves to work and help us bring our people on this
important journey with us.”

Nicola Williams
DEI & Wellbeing Specialist

SAMSUNG



Equal Pay

ung champions
e teams which
ousiness to thrive now and in the
as been proven that diverse teams with

balanced gender representation perform better

and companies that make that investment into
their workforce are successful over sustained
periods. Building more diversity within our teams
will help us take positive steps forward towards
a more inclusive culture.”

Dan Harvie

Women@Samsung Executive Sponsor
and Vice President - TV AV

SAMSUNG
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The facts
& figures

406
33.9%

Female
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Median Mean
537.97 16.59% 539.04 23.88%
Female Female

£45.52 £51.29
Male Male

Ql

M: 80.27%
F:19.73%

Top-earning

Q2

M: 68.23%
F:31.77%

Q3

M: 65.22%
F:34.78%

employees

Q4

M: 50.50%
F: 49.50%

Lowest-earning
employees
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—O0— Mean - Median

361/426 632/300

84.74%

Female

SAMSUNG



‘Founded in partner
MaleAllies@Samsung is a sUppo
to support Women@Samsung and the wider bu

with their aim to attract, retain and develop women.
We want to contribute to positive culture

at Samsung and credte an open, supportive space
to learn, listen and lead by example whilst listening
to the concerns of men at Samsung and support
them with issues they may have.”

Henry Bray
Co-Founder of MaleAllies@Samsung, and Senior
Omni-Channel Marketing Manager - MX

DEI Initiatives
at Samsung UK

SAMSUNG
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Meanwhile, the Black Professionals
@ Samsung continue to deliver
interviews getting to know
colleagues in Samsung UK from
Caribbean and African heritage,
called Shine A Light. Particular
attention to the intersectionality
and experiences of Black women
was given during Internationadl
Women's Day/Month and Black
History Month. Black Professionals@
Samsung have also partnered with
the Galaxy of Black Professionals
ERG in the USA.

Finally, True Ability remain partners
with the Samsung Pioneers team,
sharing comms and events

for colleagues and the public

to learn more about the
accessibility of our products.

True Ability also collaborated with
the People Team to publish our
first Samsung Accessibility Guide,
to enable & empower colleagues.

'It's great to see an overall reduction of the' Gk
since 2017, but it's clear we still have a long WAy
to go. We can be values-led but we dlso have
to be data-driven.

"We keep building the data to ensure we fully
understand our environment and the changes we
can continue to make to keep progressing forwards,
soO I'm excited to see how we can further develop
and build our women's talent pool growth at
samsung UK, particularly women from black

and ethnic minority groups.”

Cheriece Hylton

Black Professionals@Samsung,
and Digital Implementation Specialist CX
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I am privileged to lead the Women@sSamsung
ERG. Our mission it is to attract, retain and develop
women across the pbusiness. We now have dlmost 400
memibers who are part of our community and have
tackled topics such as women's hedlth, confidence,
pbuilding a development plan and male allyship.

We do have a long way to go to keep driving change
at Samsung, but our voices are louder together and
alongside our People Team, we dre starting to see
the impact of our passion and dedication’.

Tanya Weller

Co-Founder of Women@Samsung,
and Marketing Director - DA

Tech Talent Charter

Samsung UK has recently become
a signatory of the Tech Talent
Charter (TTC), a government-
supported and industry-led
memlbership group thatis
committed to addressing inequdality
and driving inclusivity in the UK
technology sector. The TTC's godl
is for the UK technology ecosystem
to be a diverse and inclusive
community where people from

all backgrounds are welcomed
and valued for their contributions.
The TTC works towards this godadl

Py providing concrete
Mmeasurement and insights

and actionable ways forward

by gathering, curating, and
distributing innovative practices,
techniques, and ideas.

Conscious Inclusion Training

We continue to roll out Conscious
Inclusion training for all colleagues
through workshops, webinars and
eLearning. This training sparks dif-
ficult but crucial conversations that
challenge our thinking and beliefs.
We hope it sows the seeds of long-
term habit formation and change
throughout the organisation.
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Talent

‘The pillars of our Talent Strategy
come together to support our
female colleagues. Emerging Talent
prings in the next generation

of female talent, and our new
strategy puts an emphasis on
rotational schemes so that all

of our young talent have well
rounded commercial exposure.
Talent Acquisition ensure that our
Niring processes include gender
palanced short lists, diverse
interview panels and de-pbiased
interviews. Talent Development have
built and piloted a new formal
mMentoring programme focusing
initially on women in leadership
and sales.

We also offer a manager
programme, built and delivered
iN-house, to upskill our managers

to better support their teams,
iNncluding a module on mManaging
inclusively. Talent Management own
processes such as talent reviews,
which through data have become
More ropust and ensure gender
balance. This has resulted in more
female participants on our Elevate
high potential programme this
year, which has a strong focus

on exposing colleagues to
commercial challenges outside

of their day-to-day roles. I think
ultimately we need to create these
initiatives and opportunities to
open up our horizons, particularly
for women. if we can create

these opportunities to get more
commercial exposure outside of
women's day-today roles, then |
pbelieve we will create a stronger
female talent pipeline.”

Natalie Prempenh,
Head of Talent
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Women in Leadership

INn 2022 we launched a 'Women in
Leadership’ mentoring programme,
designed to support the creation

of a pipeline of future female
Samsung leaders to help address
our significant gender imbalance
at the senior levels. We had 15
women apply to be mentees,

and paired them with 14 senior level
mentors suitably matched in terms
of areas of expertise and
experience. Colleagues were
supported via a structured
12-month programme that included
Mentee and Mentor inductions

to the programme, Mentor training,
Mentee and Mentor supervisions
and ongoing practical guidance.

Talent Acquisition

Diversity and equity is also a major
element in our talent acquisition
pipeline at Samsung UK.

We have improved the way we
capture applicants’ diversity
data, allowing us to identify and
address where bias lies within the
recruitment process. We continue
to run bi-annual briefings with our
recruitment agencies on our DEI
strategy, ambitions and activity
with the aim to increase the
diversity of applicants.

We have also begun to encourage
mMore applicants into sales positions
through sharing our colleagues’
stories internally and externally,
demystifying what a sales role

within Samsung I0oks like and
role-modelling existing female
colleagues in sales roles.

Emerging Talent

At Samsung UK, we are actively
involved in helping shape the tech
industry through initiatives that aim
to inspire and encourage more
females to seek careers within

the sector, playing an active role

iNn helping ensure greater gender
diversity for future generations.

Our Graduate & Placement
programmes are gender diverse
with 50% of our roles filled by female
candidates. All of our Emerging
Talent go through a DEl workshop
throughout their time with us with
the aim of giving new talent the

skills needed to be more inclusive
in the way they speak, behave
and interact in the business.

In 2022, we launched our first ever
apprenticeship programme with
roles across Sales, Marketing

& Finance to name a few. We are
pleased to confirm that we have
continued to recruit apprentices
andin 2023 we welcomed our
first female Sales Apprentice.

Reward and Recoghnition

DEI remains top of mind when
looking at promotions, salary
reviews and employee benefits.
IN 2023 Samsung UK had a gender
split of 58% Male to 42% female
for promotions.
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"We champion apprenticeships here at Samsung.
There is great importance placed on diversifying our
talent by ensuring a greater representation of women
as well as ethnic minorities, who may not have had
egual opportunity to attend university, or alternative
routes to employment.

Apprenticeships are also a great way for Samsung
to close the sKills gap required in the tech industry.”

Satwika Saran
People Apprentice

SAMSUNG


https://www.weforum.org/videos/women-emotional-labor-work-samsung-survey/ 
https://www.weforum.org/videos/women-emotional-labor-work-samsung-survey/ 
https://www.weforum.org/videos/women-emotional-labor-work-samsung-survey/ 
https://www.change-the-face.com

SAMSUNG



Soohyun Jessie Park
Head of CSR

younger age with insy
opportunities to create a sustainable talent pipeline.

Our Corporate Social Responsibility team is committed
to this mission and support our DEI strategy through
programmes such as Solve for Tomorrow, and working

with partners such as InnovateHer and the Social Mobility
Foundation. Samsung is committed to empowering the
next generation of innovators and help break down those
social barriers to pursuing careers in the tech sector.”

SAMSUNG


https://www.samsung.com/uk/solvefortomorrow/
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| am humbled to be the first female
President of Samsung UK & Ireland,
having joined Samsung UK not long
after Samsung's first-ever global
female President was announced
in December 2022: Lee Young-hee.
My aim is to champion women
across the business. All colleagues
must feel welcomed, accepted,
included and heard at every level
of business.

| can confirm that the information

in this reportis accurate. As a result,

there is still a long journey ahead of

us. However, our planis a long-term
one and there is a resounding drive
and determination within

Samsung UK. I am encouraged

by our progress and | am grateful
to all of our inspiring colleagues

for their willingness to share, learn
and grow together.

Together, let us continue to fight
for equality and inclusion while
celebrating our progress along
the way. At Samsung UK, the work
and journey continues.
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