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■“Give small, gain big” fund  
Launched in 1995, Samsung Electronics’ “Give small, gain big” 
program offers grants to the disabled and underprivileged teens. 
It also promotes outstanding charitable programs of social welfare 
centers and other related institutions. Every year, a panel of experts 
reviews and selects some 40 worthy programs that will receive 
assistance. The contributions for the “Give small, gain big” program 
of 2006 were delivered at a ceremony held at the Press Center on 
March 14, 2006. The ceremony was attended by Han Yong-oe, 
President of Samsung Welfare Foundation, Kim Duk-lin, President 
of Korea National Council on Social Welfare, and Lee In-yong, head 
of Samsung Electronics PR team.
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■Mugunghwa Electronics
Samsung Electronics is running a social welfare corporation 
MugunghwaLand (facility name: Mugunghwa Electronics) to offer 
quality jobs to the disabled to help them get back on their feet and 
lead independent lives. The company, whose 72% of the entire 
180-member workforce (130 persons) has disabilities, has grown 
into a mid-standing company producing and selling wireless 
handy vacuums and steam vacuums around the globe. It has 
formed sisterhood ties with Honda Taiyo, a Japanese company 
for the disabled, and engages in various job and other exchange 
programs. Also, employees hold annual exhibition showcasing their 
talents in art, calligraphy, craft, and flower-arrangement as part 
of the company-sponsored “one person, one hobby campaign.” 
In particular, its wheelchair basketball team is the country’s top 
team that has become a successful rehabilitation role model for 
the disabled. (Refer to page 77 for information on Mugunghwa 
Electronics) 

■New social worker award ceremony   
In January 2004, Samsung Electronics joined hands with Korea 
National Council on Social Welfare and Kookmin Ilbo to create an 
award to encourage and honor new social workers laboring under 
extremely difficult conditions. Every month, one social worker 
with less than five years of work experience is selected and given 
a notebook computer as prize. As of end of 2006, a total of 36 
people have been recognized for their excellence in social work. 
Award winners and related persons come together for an evening 
of recognition and celebration at the end of each year. Samsung 
Electronics also provides overseas training opportunities for award 
recipients. 

■One company, one village sisterhood ties   
Samsung Electronics’ worksites at Suwon, Giheung, Onyang, 
Cheonan, Gumi and Tangjeong have formed sisterhood ties with 
60 farming villages across the country to offer their hands in various 
local community initiatives. Employees are actively involved in a 
wide range of projects that promote win-win cooperation. They 
include helping out with farm work, caring for the elderly, assisting 
in disaster relief efforts, supporting sales of agricultural products, 
and taking part in farming experience opportunities offered to 
employees’ families. 
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3. Academics / Culture and Arts 

■Samsung Electronics is leading the way in protecting   
 Suwon Hwaseong Fortress, which is designated as a   
 UNESCO World Cultural Heritage.

Employees at the Suwon Complex have played a central role in 
organizing the movement. The goal is to preserve the 18th century 
fortress which UNESCO described as an outstanding example of 
early modern military architecture, incorporating the most highly 
developed features of that science from both east and west.
 To ensure greater protection for the fortress, which is visited by 
more than 1.2 million tourists every year, Samsung Electronics has 
partnered with Suwon Municipal government to carry out various 
activities including clean-up efforts, tour guide service and safety 
patrol. Huh Young-ho, managing director of Samsung Electronics 
said, “It is our job to protect the world cultural heritage located 
in Suwon, the home of Samsung Electronics’ parent. Along with 
volunteer works, we plan to invite local children with disabilities to 
Hwaseong to continue with our efforts to educate and inspire.”  

■Tangjeong and Giheung volunteer centers are carrying   
out “Explore cultural heritage of our town” initiative for local 
elementary schools.
The program is designed to promote pride and understanding 
among students by offering a guided tour of the town’s rich 
historical and cultural legacy. Working with the regional education 
department, an elementary school with difficulty in mobilizing 
buses is selected every month. Samsung Electronics provides the 
transportation while the Ministry of Culture and Tourism dispatches 
the guide.

■Sponsor of Korea Youth Science Olympiad 
Launched in 1933, the Korea Youth Science Olympiad is Korea’
s most prestigious science competition for elementary, middle 
and high schools. For financial stability of the Olympiad, Samsung 
Electronics signed an agreement with the Ministry of Education in 
1995 to raise science education grants. Under the agreement, the 
Company raised a total of KRW3 billion for three years from 1996. 
Since then, additional donations from the National Agricultural 
Cooperative Federation and other financial institutions have further 
expanded the fund to a total KRW6.4 billion. The Olympiad is 
now running successfully on the interest income of the science 
education fund and the grant from the Ministry of Education & 
Human Resources Development under the supervision of Korea 
Federation of Science Education Societies. 

■Promoting children’s songs
Since 1984, Samsung Electronics has been actively promoting 
children’s songs. The purpose is to enhance emotional health and 
wellbeing in children. The “Green Star Children’s Song Festival,”
co-sponsored with Seoul YMCA, is our key family-oriented event. 
The 21st festival was held under the theme of “Beautiful songs, 
Happy family.” After six regional competitions, twelve teams of 
finalists made up of family members competed on the national 
stage on July 29, 2006. It was an opportunity for children to 
showcase their singing talent as well as for families to connect 
through music. Samsung Electronics also sponsors other related 
programs including children’s song camp and Yanbian Children’s 
Song Concours. 
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■National Students Creativity Olympiad 
Every year, Samsung Electronics partners with the Korean 
Intellectual Property Office (KIPO) to hold the National Students 
Creativity Olympiad aimed at encouraging inventiveness among 
students from elementary to high school levels. 
 The 2006 Olympiad was held at Seoul COEX during August 
25~26. From the preliminary round ninety-five teams (about 700 
people) moved on to the final stage to vie for the top honor. Each 
seven-member team is assigned a long-term challenge prior to 
the competition and an on-site challenge at the competition that 
put their creativity and talent to the test. The National Students 
Creativity Olympiad is a nationwide competition that combined 
similar competitions held separately by government agencies, 
private organizations and businesses. During the 2006 competition, 
the general public was invited to take part in an array of events and 
activities designed to promote creative thinking.

4. Environmental Protection 

■  Green school for young people 
Since 2001, Samsung Electronics has teamed up with the Green 
Family Movement Association in running the “green school for 
young people.” The school is designed to promote environmental 
awareness in children and enable them to take practical steps to 
protect our ecosystems. The school engages children in recycling 
education, marsh and wetland exploration and other activities that 
provide firsthand experience on the importance of making the earth 
a cleaner place to live. 

■Taking action to protect birds
As a part of our campaign to protect wildlife and endangered 
species, Samsung Electronics has been an active supporter of the 
Korean Association for Bird Protection since 1991. Our work with 
the agency involves protecting birds and their environment, feeding 
migratory birds and bird watching. Also since 2002, we have been 
working with our sister schools, environmental agencies, Gumi 
city and environmental NGOs to protect the tidal waters of the 
Nakdong River, where migratory birds stop to rest and forage. The 
program includes cleaning up the area and setting out feed for the 
birds. Elementary schoolchildren taking part in the program receive 
classes on the environment and migratory bird resting areas given 
by experts in the field.   

■Environment and safety sisterhood with schools
Samsung Electronics’ worksites are bringing new solutions to 
environmental issues in their local communities. Most notable is 
the sisterhood ties each workplace establishes with local schools. 
Under the initiative, the worksites coordinate a variety of activities 
to impact students. These include essay/slogan and poster 
competitions, quiz contest, recycling exhibition, scholarships for 
outstanding students and ecosystem field trips. Local residents are 
also welcome to take part in activities that promote awareness of 
fire prevention, traffic safety and environmental protection.
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■Adopt-a-Village campaign in China  
Samsung Electronics China launched the “Adopt-a-Village” 
campaign in September 2005 to support farming communities 
across the country. Since then, 34 regional offices and branches in 
China and their 4,600 employees coordinated their resources in a 
total of 151 endeavors. Their work ranges from big to small. For the 
past one year, they provided new teaching aids and/or replaced old 
facilities in preschools and elementary schools. They built Internet 
cafes in sister villages to offer computer training for youth. They also 
bought fruits and other products from the farming communities. 
These activities were highly recognized and the Guangming 
Daily, the country’s second largest state newspaper, awarded the 
company with the Public Benefit Prize in September 2006 for the 
second straight year.  
 To mark the first anniversary of the program, Samsung 
Electronics China carried out a week-long volunteering work in 
sister villages that included clean-ups, restoration efforts as well 
as visiting families in need. Also during the week, residents from 
sister villages in Beijing, Tianjin, Suzhou, and Guangzhou were 
invited to tour the cities and the Samsung worksites. Since Mr. 
Park Keun-Hee took the helm of Samsung Electronics China in 
January 2006, the company has been promoting goodwill in China 
under the slogan, “the company that is admired by the public and 
the company that gives back to society.” The initiative engages 
the company in a wide range of programs that support education, 
social welfare, rural communities, and the environment. 
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5. International Exchanges 

■Sharing with global communities  
Samsung Electronics’ social contribution work extends beyond 
borders. For more than a decade, the Semiconductor Business 
unit has been reaching out to communities in Mongolia and other 
Southeast Asian countries like Vietnam, Cambodia, Myanmar and 
Bangladesh. On October 13, 2006, the unit raised US$200,000 to 
fund the building of a dormitory for school for children with disabilities 
in Ulaanbaatar, Mongolia. In July 2006, a team of volunteers was 
dispatched to work on ground leveling and to provide other services. 
With donations to these countries totaling over KRW1.17 billion, the 
Semiconductor Business is striving to create a better world for all.

■Samsung’s Four Seasons of Hope 
Samsung Electronics America has organized an innovative goodwill 
program called “Samsung’s Four Seasons of Hope.” The program 
enlists the services of sports legends, top music stars, politicians 
and other prominent figures to raise money to improve the quality of 
life for children and their families who face major challenges. In the 
past five years, the Four Seasons of Hope has raised approximately 
US$7 million. The 2006 event was held on June 22 at New York 
City’s Tavern on the Green. The star-studded event included 
video messages and speeches by VIPs and performances by 
top singers. Global celebrities and leading US retailers pledged 
their continued support for Samsung’s philanthropy program to 
impact communities they serve. Samsung Electronics delivered 
US$800,000 dollars it raised from retail partners and people from all 
walks of life to the affiliated charities. 

■Official partner of Paralympics 
Samsung Electronics was the official partner of the 2006 Torino 
Paralympic Games held from March 10 to 19. The agreement for the 
partnership was signed with the International Paralympic Committee 
(IPC) at the Winter Olympic Game’s press center in Torino, Italy, on 
February 9. This was the first time Samsung represented Paralympic 
Games and IPC as a worldwide partner. (Samsung Electronics has 
been the official telecommunications partner since the 1998 Nagano 
Winter Olympics.)
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■Sharing at the Olympics 
On February 25, Samsung Electronics donated 30,000 euros it 
raised from an online charity auction to the humanitarian NGO, 
Right to Play (RTP). The donation ceremony was held at Samsung 
Electronics’ Olympic pavilion (Olympic Rendezvous@Samsung) set 
up in Torino. During the 2006 Torino Winter Olympics, Samsung 
Electronics partnered with RTP to operate the online auction site. 
All proceeds from the site were delivered to the RTP. First held 
during the 2000 Sydney Summer Games, the RTP auction has 
raised 200,000 euros so far. The money is used to help children in 
disadvantaged areas of the world to participate in sports activities. 
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■Running with Taiwan
On October 15, the second annual Samsung Running Festival was 
held at the Taipei city hall plaza. The event was co-sponsored by 
Chinese Taipei Road Running Association and Taipei City. Some 
30,000 citizens turned out for the event held under the slogan “walk 
with hope and run with vision.” Samsung Electronics also gave 
back to communities by donating 100 pieces of the latest electronic 
goods to a children’s welfare association fund. 

■Samsung Steam Challenge 
The Samsung Steam Challenge is a unique sporting event in South 
Africa that combines a 42.195km marathon, 38km relay race and 
25km walkers relay. Participants battle it out against the famous 
Magalies Express over the picturesque route from Krugersdorp 
station to Magaliesburg station. In its 11th year, over 1,600 
athletes took part in the 2006 race held on October 29. Samsung 
Electronics contributed a portion of September and October sales 
as well as proceeds from the event to help children and young 
people from ages of 3 to 18 suffering from terminal illnesses.

 Samsung Electronics South Africa head Koo Bon-Joong said, 
“South Africa has a huge gap between the rich and poor. However 
in running, everyone is equal. There’s no distinction between rich 
and poor. Through a sporting event that breaks down the economic 
barrier, we will endeavor to give back more to the local community.” 

■Helping Russian children with heart disease
Samsung Electronics turned our fourth annual Samsung 
Customers’ Day into a very special evening of honoring our 
customers and partner firms in Russia while inspiring the spirit of 
giving. For the event held at the world famous Bolshoi Theater in 
Moscow on November 30, 2006, Samsung Electronics partnered 
with the Bakoulev Scientific Center for Cardiovascular Surgery to 
help children suffering from congenital heart defects. The fundraiser 
touched many participants with the performance of “Swan Lake” 
and showing of a video that chronicled the hardship of children 
with heart conditions. A total of US$20,000 (Samsung donation 
of US$16,000, funds raised on the day: US$4,000) was donated 
to Bakoulev Scientific Center to assist in purchasing medical 
equipment to treat the children. Samsung Electronics is also an 
active sponsor of Bolshoi State Theater, Tolstoy Literary Award, 
Moscow Digital Gallery and Saint Petersburg White Nights Running 
Festival. 
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PHILOSOPHY 
& POLICY 

In today’s fiercely competitive global market, customer 
satisfaction is pivotal in gearing for the future. Samsung 
Electronics is committed to delivering outstanding customer 
satisfaction with the best products and services, thereby 
contributing to a better global society. 

1. Customer Satisfaction Management 
Samsung Electronics is working diligently to provide customers with the highest 
level of satisfaction by offering quality products and services. Our commitment 
to customer satisfaction is ingrained in our global code of conduct which states 
“we put priority on customer satisfaction in management activities.”  
 We were the pioneer in Korea’s customer-centered management. In 
1991 we conducted the country’s first customer satisfaction survey and in 
1994 declared the “New Customer Rights.” In January 2007, we reaffirmed our 
dedication to customer service by pledging to further drive customer satisfaction 
(CS) innovation. 

[ Customer-related Principles ]

■Management Philosophy
We will devote our human resources and technology to creating superior products 

and services, thereby contributing to a better global society.

■Global Code of Conduct 
Principle 3. We respect customers, shareholders and employees.

• Pinciple 3-1 We put priority on customer satisfaction in management activities

1. The Company will endeavor to reflect and give priority to the requirements   
 and recommendations of customers for the improvement of product design,   
 distribution, and service.

2. The Company will make every effort to engage with its customers in a polite   
 and equitable manner based on its belief that “Samsung Electronics exists   
 because of its customers”.

3. The Company will respect the customer’s right to choose by refraining from   
  exaggerated advertisements or coercive sales techniques, which could   
  mislead customers with regard to the quality, function and specifications of   
  product or service.

4. The Company will endeavor to reach just resolutions of customer-related   
  disputes and will respond to the complaints of customers in a transparent,   
  timely and effective manner. 
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FOCUS AREAS

Product safety and communication with 
customers are Samsung Electronics’ top 
concerns. Oftentimes, our customers drive 
solutions and inspire ideas for new products. 
We employ a wide range of communication 
channels that directly address customer needs. 

1. Product Safety  
Accidents from product use not only impact consumer safety but 
also hurt product and company reliability. At Samsung Electronics, 
we are striving to protect the health and property of consumers 
from possible product accidents. We not only enforce strict safety 
standards but rigorously comply with safety regulations. We also 
reflect the user environment of each country in our products. 

2. Customer Communication 
Various communication channels are available to consumers 
for greater accuracy and swiftness in meeting their needs in the 
fast changing marketplace. Customers can obtain information 
and how-to guides on products, and send in complaints/praises 
and proposals via our Internet website. They can also log on to 
online user communities to exchange information and contact 
the customer support center (1588-3366) for any inquiries or 
to request services. In addition, Samsung has set up a window 
reserved for customer suggestions and feedback on our products. 
 Samsung Electronics has taken customer communication 
to the next level through our two key communication channels - 
Anycall Dreamers and ZAIGENIA. 
 Anycall Dreamers is a small community of prosumers 
(producer + consumer) which serves as an idea bank for the 
company’s No. 1 cell phone brand, Anycall. The group’s work 
ranges from product reviews to presenting ideas on designs and 
marketing. It is made up of actual consumers from all walks of 
life such as early adopters of mobile phones to those who have 
never used the Samsung brand. Samsung Electronics recently 
incorporated ideas presented by Anycall Dreamers in reorganizing 
the Anycall website (www.anycall.com) 
 ZIAGENIA is Samsung computers’ chief prosumer program. 
Launched in 2004, Samsung Electronics is mobilizing community 
members under its slogan to “involve customers in marketing 
activities.” ZIAGENIA members are invited to get a first look at new 
products, propose new ideas, take part in marketing projects, 
attend major domestic IT fairs as supporters, and visit Samsung 
Electronics worksites. They also serve as a communication 
channel between general consumers and the Company. We 
encourage their ideas and opinions through a variety of online 

and offline programs and reflect them in our product design and 
marketing activities.

At a Glance 
Our
Environment 
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MANAGEMENT 
SYSTEM

Our efforts in sales, delivery, installation, and after service 
span the globe. To provide the best possible products 
and services, our three subsidiaries in Korea are pursuing 
a unified CS program. In the global market, we operate 
customer support centers at all sales subsidiaries to deliver 
better value to customers.  

1.  Customer Management System 

1) Domestic Market 
In 2005, our three subsidiaries, Living Plaza (Sales), Logitech (Delivery/
Installation), and Samsung Electronics Service (A/S) and their 26,500 employees 
implemented sweeping changes to make their systems customer-driven. 
This enabled Samsung Electronics to pursue a unified CS in every customer-
contact points from sales, delivery, to after service. At Samsung Electronics, 
we are working to place customer satisfaction front and center by offering good 
products, and the highest level of satisfaction and value that extend far beyond 
the bottom line. 

■Sales 
From the initial greeting to follow-up services (customer relations management), 
we are making sure customers take pride in choosing the Samsung brand. Our 
efforts include keeping basic store etiquette (always smile, be courteous, clean the 
store), displaying products with customer convenience in mind, and using easy-to-
understand PVI (Product Value Information).

■Delivery/Installation 
Our goal is to provide the “perfect finish” by offering prompt door-to-door delivery 
to the customer’s desired location. From wearing uniforms to keeping delivery 
promises, from delivering and installing multiple products at the same time to 
improving installation skills and cleaning up after installation, we are making every 
effort to enhance customer experience. 

■After Service (A/S)
Responding swiftly and accurately is the underpinning value of our after service. To 
minimize customer inconvenience from defective products or troubles during usage, 
we are constantly upgrading our entire after service process. We also operate 
the Happy Call System (follow-up customer satisfaction phone survey) to ensure 
customer satisfaction. Our pioneering CS activities are often benchmarked by other 
companies. They include the delivery appointment service which ensures us to keep 
our promises, and mobile phone appointment service designed to cut repair waiting 
time. In addition, we encourage our service engineers to acquire repair skills for all 
products to offer one-stop, multiple repair service.
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2. Product Quality 
Securing product quality is a priority task at Samsung 
Electronics. Throughout the entire production process from the 
initial design stage, we always think from the standpoint of the 
customer. Rigorous defect prevention activities such as reliability 
and marketability tests ensure reduction in potential losses. 
 At the heart of Samsung product quality is the SQA 
(Samsung Electronics Quality Award) system. It reviews quality 
management achievements and the quality guarantee system 

2) Overseas Market 
Excellence in after service is our goal in the overseas market. 
To meet growing customer needs and demands, Samsung 
Electronics is in the process of building an optimal A/S network. 
As of 2006, we have in operation 1,000 Exclusive After-Sales 
Service Centers that take care of 80% of Samsung products. 
The centers provide outstanding services with minimal repair 
time as they are equipped with necessary parts and accessories 
around the clock. By displaying Samsung Electronics’ standard 
corporate identity in and outside the facility, the centers help 
enhance brand recognition and visibility. Meanwhile, each center 
devises service schemes tailored to the regional characteristics. 
They include new product display and face-to-face repair 
services of mobile phones. Some centers also offer free Internet 
service to customers to make their waiting time more enjoyable. 
 In addition, all our 36 overseas sales subsidiaries are 
now equipped with a contact center. The center tracks and 
monitors services in real time to facilitate quick repair and prompt 
delivery. It also provides service status to customers to minimize 
inconvenience. 
 In Thailand, Singapore and Indonesia, we introduced the 
PDA service system in 2006 which offers detailed and accurate 
customer and product information to service engineers for 
greater efficiency. We plan to expand the service to other regions 
including Europe. 

of all Samsung Electronics worksites and awards outstanding 
worksites. The system has been instrumental in innovating 
company-wide quality assurance and improving employee 
awareness on the importance of quality. 
 At Samsung Electronics, all our new products under 
development must pass the demanding CS certificate program 
in order to go into production. The purpose is to ensure product 
quality from the development level. The system checks a 
product’s quality level at the initial planning phase and tests 
for 25 key items including reliability, compatibility, S/W and 
hazardous materials.  

Noise assessment 

Accelerated life-cycle test 
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[ CS Certification Process ]
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CS certification 
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Concept Concept Meeting

Working level council 

Plan



69

The objective of the Supplier Quality Control Innovation (SQCI) 
program is ensuring zero-defect parts and components. Through 
SQCI, we offer guidance and training and conduct evaluations 
to help our business partners maintain high quality levels. 
All companies doing business with Samsung Electronics are 
required to obtain SQCI certification. Through the program, we 
seek joint resolutions to technical problems with our partner firms 
so that no defective parts find their way into the final products. 
 The MLP-100 program (target defect rate of 100 ppm 
for main-line PBA) was set up to enhance PBA (Printed 
Board Assembly) quality. To secure sufficient quality for mass 
production, we use standardized processes and operate a 
worker certification system.

 A vital component of quality improvement activities is 
fostering quality professionals. Samsung Electronics runs some 
20 quality training programs including preparatory courses 
for international certifications (CRE, CQE, etc.) with the aim of 
reinforcing our quality competitiveness in the global marketplace. 
These programs nurture specialists who can lead quality 
innovation activities in a scientific and organized manner. About 
95% of our staff in quality functions have obtained certification. 
In particular, Samsung Electronics has 567 quality specialists 
who have acquired certificates given by international certification 
agencies, which is more than any other Korean company.

[ Quality Professional Training ]

Quality 
certification

course  

Official quality 
certification  

Special courses
Quality training 

at overseas 
subsidiaries

·Required courses
 Executives (QM), 
 staff (QE)

·8 optional courses

· Q–Test

·ASQ, CRE, CQE, 
CQA, CSQE

·ISO certification  
examiner 

ISO9091, 14001

·In-house quality 
college

·New university 
graduates

·GQL course 
(quality leader) 
English speaking 
regions/Chinese 
speaking regions

·GOB course 
(fundamentals of 
quality)

High-caliber quality 
professionals 

[ SQCI Process ]
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·Quality Data Control
·QPA and QSA   
 Enhancement

·Build SQMP
·ECN Control
·Data Control
·Quality Target
·Quality System
·Quality Process

Supplier 

Samsung 
Electronics

Re-evaluation

Ongoing Monitoring

Supplier Certification

Supplier Training

Supplier Selection

SQMP Operation

‘Zero’ Quality Problem

Evaluation, QPA, QSA
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ACTIVITY & 
PERFORMANCE

All of our plants in Korea and abroad employ various 
evaluation tools to ensure product safety so that consumers 
may use our products with peace of mind. We conduct 
surveys and respond to customer inquiries to continuously 
seek ways to enhance satisfaction levels and take steps to 
protect consumer privacy. 

1.  Product Safety 
Samsung Electronics approaches product safety from the consumers’ point of 
view, taking into consideration the user environment. To provide customers with 
safe products, we have selected 34 items for evaluation from the development 
to production stages. We conduct tests to assess safety risks, even when 
appliances are used in unfavorable settings. In the case of washing machines, 
we check for maximum pressure for water supply and conduct rain tests to 
check for water penetration when washers are installed outdoors. To benefit 
consumers in countries with voltage fluctuation (eg, China, India, Vietnam), 
products include over-voltage protection. Additionally, we are continuously 
upgrading evaluation techniques to assure product safety.
 Evaluations are conducted by safety experts at our domestic and 
overseas factories. This is intended to ensure consistency when it comes to 
product safety across our global operations. 
 Samsung Electronics maintains an accredited certification and testing lab 
which carries out evaluations and tests satisfying safety requirements around the 
world. Conducting evaluations against the safety standards of 37 nations, the 
lab paves the way for the distribution of safe products to consumers worldwide. 

Draw up safety standards 
(34 items)

Conduct follow-up checks
(for mass produced products and 

core parts)

Enhance product safety of 
overseas plants

(raise to global HQ levels, nurture 
product safety personnel)

[ Product Safety Activities ]

Safety inspection of mass produced products

 1.  Norway: NEMKO  5.  EU: GCF  9.  China: CCC

 2.  Sweden: SEMKO  6.  Russia: ROSTEST 10.  Canada: CSA, IC

 3.  UK: UKAS  7.  Korea: KOLAS, MIC, EK 11.  US: FCC, UL, NVLAP

 4. Germany: VDE, TU
. .

V  8.  Japan: VCCI

[ International Safety Certifications Acquired by Samsung Electronics ]
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Environment 
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The surveys ask for customers’ opinions on the products and 
services offered by Samsung Electronics and our competitors. 
We collect responses via one-on-one interviews or over the 
phone. The survey feedback is quantified and analyzed to 
identify strengths and weaknesses and devise ways to make 
up for shortcomings. The survey results are revealed to the 
related departments, including the development, quality, design 
and marketing functions, through presentations. Based on the 
findings, each department comes up with improvement actions 
to raise customer satisfaction levels. 
 Our ongoing efforts are bearing fruit, with the levels of 
customer satisfaction rising every year. We are also seeing a 
continued rise in the number of loyal customers who intend to 
make a repeat purchase or recommend our products to others. 
Moreover, Samsung Electronics is showing stronger results than 
our peers in satisfaction surveys conducted by external agencies 
such as the KMAC, Korea Productivity Center and Korean 
Standards Association. 

2) Customer Inquiries
Customers who have inquiries on our products, services and 
other corporate activities may visit one of our 143 services 
centers located in the major cities in Korea. They may also make 
inquiries over the phone (tel. no. 1588–3366) or our website. 
 In 2006, we handled 50 million inquiries from domestic 
and overseas customers on a wide range of issues including 
after service, product purchase and complaints. Prompt and 
efficient customer response is an important part of our efforts to 

meet customers’ demands. 
 Customer information gathered during our selling and 
service activities are managed under rigorous internal processes. 
To date, there has been no incidence of customer information 
leaks at Samsung Electronics. We will continue to take measures 
to protect customer privacy.

[ Customer Inquiry Process ]

Call center (phone) 

Homepage (e-mail)

Fax/mail

Survey

Consumer agency

Employee

Customer contact point

Customer inquiry channel

ㆍRequest for after service

ㆍInquiry on product use

ㆍInquiry on product purchase

ㆍCustomer complaint

ㆍCustomer suggestion

Inquiry type

Improvement activities

ㆍAnalyze inquiry type and cause

ㆍShare information with 
management and related depts.

ㆍImprove work process 
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2. Customer Communication

1) Customer Satisfaction
Customer satisfaction surveys have been taken at regular 
intervals since 1991 to receive valuable feedback from product 
and service users. Two surveys are conducted; one on products 
and the other on service. The annual product survey covers 
items such as product reliability, performance, user convenience 
and design. The one on service, taken twice a year, looks at 
areas like after service, delivery and installation and sales.

[ Customer Satisfaction Survey & Improvement Activities ]
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PHILOSOPHY 
& POLICY 

At Samsung Electronics, we place priority on our people 
and believe in nurturing their development. As a member of 
global society, we believe each individual should perform 
to one’s full potential, driven by a clear mission. We nurture 
creative and open-minded people who can help open 
doors to new opportunities and contribute to the prosperity 
of global communities. Our employees play a key role in 
developing innovative technologies that can bring happiness 
and fulfillment to everyone around the world. 

1. People
People are one of the components of Samsung 5 Values. We value our people 
with a strong belief that “a company is its people” and provide them with 
opportunities to perform to their full potential. 
 All companies value their employees. At Samsung, the founder and top 
executives always had a special commitment to nurturing the best people. 
Samsung places priority on its people and has established a culture in which 
everyone is motivated to work with a sense of ownership.
 Based on our belief that “a company is its people,” employees are the 
greatest asset at Samsung. We do our best to attract and foster the best 
people and respect their talents and abilities. We promote autonomy to help our 
employees realize their full potential, as they play a vital role in driving growth of 
the company and society.

[ Philosophy ]

 Attract and nurture the best people

Training Culture Performance

Underlying Philosophy: Respect for People

Provide opportunity for growth and 
challenge

Deploy the right person for the right 
job and delegate authority
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 FOCUS AREAS We believe our people are our greatest asset. From this 
standpoint, every single issue related to our workers is of 
utmost importance. Presently, we are putting particular 
emphasis on diversity, the safety and welfare of our 
employees, and reinforcing our employees’ capabilities. 

1. Diversity
Samsung Electronics is fostering an environment in which people from various 
cultures and backgrounds can work together creatively to achieve results. Our 
human resources policy is designed to ensure fair and objective decisions 
related to hiring, education, evaluation and compensation. We also have various 
regulations in place to prevent discrimination based on nationality, gender or 
disability.

2. Health and Safety
A safe work environment is a basic element for corporate success and for 
improving employees’ quality of life. Under this belief, Samsung Electronics 
is doing its best to create a safe and pleasant workplace. Each of our plants 
carries out activities to address safety and health issues. We are making bold 
investments, launching new programs to improve our workers’ health, and 
adopting advanced techniques for safety and health management. Samsung 
Electronics holds the longest disaster-free record and is recognized as one of 
the safest places to work.

3. Employee Development  
We are well aware that creative and competent workers are vital for sustainable 
growth. We operate a training center to nurture future-oriented individuals across 
all functions, from R&D to marketing, and provide systematic training programs. 
Along with internal programs, our workers are given the opportunity to go to 
prominent universities abroad and take part in regional specialist programs to 
cultivate a global perspective.  

At a Glance 
Our
Environment 



75

MANAGEMENT 
SYSTEM

[ HR Philosophy ]

HR Philosophy 

Creativity Embracing challenge Global mindset True professionals

2. Human Resources Management System 
Samsung Electronics has revamped its training program across 
the entire organization, from R&D to marketing and management 
support, to focus on expanding employees’ work competencies. 
In doing so, we have created a roadmap for systematic and 
future-oriented human resources development. 
 Samsung Electronics’ core competency enhancement 
mainly takes place through training programs for each 
organizational function and intensive on-site training per business 
unit. The three main centers for functional training are the 
Leadership Development Center (for spearheading innovation), 
Samsung Institute of Global Marketing (nurtures marketing 
professionals), and Samsung Advanced Technology Training 
Institute (develops skilled technicians). In addition, each business 
unit and the Domestic Sales & Marketing Division operates their 
own programs with the emphasis on on-site training.

[ HR Management System ]

Enhancing Competency 

On-Site Training

Digital Media Business

Domestic Sales & 
Marketing Division

CTO

LCD Business

Semiconductor Business

Digital Appliance Business

Telecommunication Network 
Business

Functional Training

Samsung Advanced 
Technology Training Institute

Samsung Institute of Global 
Marketing

Leadership Development 
Center
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Samsung Electronics strives to recruit and 
nurture talented individuals who can thrive 
under the new paradigm of the rapidly changing 
business environment. Our sights are on 
fostering people with creativity, a progressive 
outlook, and basic set of skills. Investing in 
human capital is our most important strategy 
under our management philosophy, which is to 
devote our human resources and technology to 
create superior products and services, thereby 
contributing to a better global society. 

1. Human Resources Management Strategy
Our human resources management strategy is based on 
our corporate vision to be a true leader in the era of digital 
conversion. We are working toward our vision by nurturing the 
best people in their respective fields to enhance competitiveness 
at the individual and organizational levels. 
 At Samsung Electronics, the ideal employee is someone 
who is creative, embraces challenge, has a global mindset, 
and is a true professional. A creative person is a goal-oriented 
individual who acts with a sense of urgency and defies traditional 
molds and shatters pre-existing concepts and beliefs. Someone 
who embraces challenge is willing to venture into new fields 
shunned by others, and thus pioneers change and innovation. 
This person has a sense of adventure and competitive mindset, 
coupled with a strong drive, and is not afraid of failure. A global 
mindset is a key asset in a global corporation. A globally minded 
person has basic and leadership skills, is fluent in a foreign 
language, and understands various cultures. Last but not 
least, a true professional is a market-oriented individual who 
understands customers’ needs through the application of one’s 
own professional knowledge and understanding of the relevant 
industry. 

[ Human Resources Management Strategy ]

Lead the digital convergence revolution 
(Join the electronics sector’s top-3 by 2010)

Enhance competencies to secure future growth engines 
Nurture the best people in their respective fields to maximize 

competitiveness at individual and organizational levels
(Learning Organization)

Promote shared 
values

Nurture next-
generation leaders

Strengthen global 
competencies

Foster specialists 
in their respective 

fields
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ACTIVITY & 
PERFORMANCE
Samsung Electronics met successful results 
through various activities pursued in 2006 
in relation to hiring, training, evaluation 
and compensation, welfare, employee 
communication, and safety. Along with strict 
compliance with laws and regulations, we 
revised our promotion system and devoted 
efforts to provide our staff with fair evaluations 
and compensation under the goal of creating a 
satisfactory workplace for our employees. 

1. Employment Status
As of the end of 2006, Samsung Electronics’ total employees 
(including our subsidiaries in Korea and overseas) numbered 
149,000. Our workforce composition reflects our shift in focus 
from production to R&D. At our headquarters, employees 
who work in R&D comprise 35% of the total staff, or 49% if 
technicians are included. Fostering high-caliber R&D staff is an 
important part of our efforts to create new markets and develop 
new technologies.

possibility of evaluating applicants based on criteria other than 
bona fide occupational qualification (BFOQ) to guarantee equal 
employment opportunity. 
 Company regulations mandate that “all employees will 
be treated fairly and will not be discriminated against based 
on nationality, gender, religion, or social status.” Our rules also 
state that “female employees will not be discriminated against 
in terms of wage, training, promotion, retirement, or layoff.” 
These provisions were established to ensure that all employees 
receive equal opportunity to perform their job to the best of their 
capability. 

2) Increase in Female Employees
As of the end of 2006, female employees comprised 38% of 
the entire workforce at Samsung Electronics. (The average 
proportion of female employees in Korea was 32.3% according 
to the Ministry of Labor.) 
 Gender discrimination in terms of compensation has been 
completely eliminated under the improved wage system. And in 
the past three years, 450 female employees have been promoted 
to manager or above.
 We operate a daycare center for the benefit of working 
mothers. Moreover, we were the first among private companies 
in Korea to open nine counseling centers at our eight plants. 
Professional counselors provide a gamut of services in areas that 
are of importance to female employees, including ombudsman 
services, sexual harassment prevention and professional 
development.

2. Employment  

1) Equal Opportunity
Samsung Electronics introduced “open recruitment” in 1995, 
thereby eliminating discrimination based on education and 
gender and evaluating potential new recruits based solely on 
their individual ability. In addition, we abolished the requirement 
to submit one’s photo, family background, and physical 
description in job application forms. That has lowered the 

3) Hiring the Disabled
In 2004, Samsung Electronics entered into an agreement with the 
Korea Employment Promotion Agency for the Disabled (KEPAD) 
to increase the hiring of disabled workers. Customized training 
programs were set up for people with disabilities in fields such 
as circuit planning and machinery CAD/CAM OA. As a result, we 
hired 120 disabled workers in 2006 and 130 in 2007 through our 
special recruitment program. Samsung Electronics will continue 
to provide training and expand employment opportunities for the 
disabled. 

Region 2004 2005 2006

Total 123,100 137,800 149,000 

America 8,000 9,100 10,900 

Europe 5,800 6,000 7,300 

Asia & Pacific 109,100 122,400 130,500 

Middle East & Others 200 300 300 

(including subsidiaries in Korea and overseas)

[ No. of Employees by Region ]

[ Proportion of Female Employees ]

2004 2005 2006

32,500
26,100

31,000

85,800

Total

80,600

70,000 

Male Female

49,600 53,300
43,900
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2) Training Programs
The Company’s training programs to strengthen capabilities are 
divided into two categories: functional training programs and on-
site training programs.
For functional training, Samsung Electronics operates three 
training centers. The Leadership Development Center leads and 
promotes change, while Samsung Institute of Global Marketing 
cultivates marketing professionals. The Samsung Advanced 
Technology Training Institute nurtures engineers and technicians.
 The Leadership Development Center offers leadership 
training courses catering to various levels in the organizational 
hierarchy to foster a corporate culture required of a world leading 
enterprise. Samsung Institute of Global Marketing provides 
courses on marketing to promote market driven change, while 
Samsung Advanced Technology Training Institute has courses 
covering advanced, core and basic technologies. In addition, 
training programs on HR, planning, finance, procurement, 
marketing, quality, design, and patents are offered to enhance 
the skills of personnel serving in these functions. 
 On-site training is composed of programs for self-
development and are designed to meet the needs of each 
business unit. Courses cover such areas as on-the-job skills, 
foreign language and information technology. On-site training 
programs are operated by the Digital Media, Digital Appliance, 
Telecommunication Network, Semiconductor, LCD business 
units and the Domestic Sales & Marketing Division.
In addition, employees can take advantage of courses organized 
in conjunction with universities and research organizations in 
and outside Korea. 
 To expand our global mindset and capabilities, we send 
our employees overseas to take part in regional specialist 
programs and MBA programs offered by prominent schools 
abroad. Employees who will be dispatched overseas receive 
training prior to their deployment to help them adjust to their new 
environment and perform their jobs efficiently.
 With a policy of selection and concentration, we foster our 
core talent pool with a clear and focused approach. In particular, 
we are devoting greater effort to strengthen our overseas 
workers’ abilities through various programs and by sending 
training specialists for overseas training purposes. We are also 
strategically utilizing e-learning to maximize education and 
training efficiency in various fields.

4) Human Rights
Internal regulations stipulate that “the Company may not force 
employees to work against their will by unlawful means, including 
violence, threat, confinement, or mental and physical restraints.” 
They also prohibit the use of violence in the event of employee 
mistakes, careless accidents, or under any other circumstances. 
Negotiations between labor and management must be held in 
advance on matters pertaining to overtime work and work during 
weekends. Samsung Electronics prohibits child labor and hires 
people only if they are over 18 years old.

3. Employee Development

1) Training Hours and Participants
Samsung Electronics has reorganized training programs for 
greater focus on strengthening employee capabilities to nurture 
a creative workforce. In 2006, totally 290,000 employees 
participated in training programs and training hours per person 
stood at 116 hours.  

[ Mugunghwa Electronics ]

Mugunghwa Electronics is a company set up for the purpose 
of employing people with disabilities, the first such company 
in Korea. It was established by Samsung Electronics in 1994 
with an investment of KRW23.4 billion. Covering an area of 
13,744m2, the company started out with one production line for 
wired phones. Its production lines have continued to expand, 
and today, it produces small-sized vacuum cleaners, cell-phone 
battery chargers, printed circuit boards, and other electronic 
parts. The production lines and operational processes are all 
designed so the disabled can work in comfortable conditions. Its 
dormitory offers rooms to over 150 disabled people, and doors, 
corridors, ramps, and other convenience facilities were designed 
to ensure easy movement.
* Address: 337-6 Wonchun-dong, Yeongtong-gu, Suwon City, Gyeonggi-do,  
   Korea
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Classification 2004 2005 2006

Total Training Hours

(Per Employee)
0.97 million
(118 hours)

1 million
(119 hours)

1.2 million
(116 hours)

Number of Participants 190,000 270,000 290,000

[ Training Hours per Employee and No. of Training Participants ]
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5. Employee Communication 

1) Labor-Management Council
The council promotes mutual understanding and cooperation 
between labor and management for productivity improvement, 
ultimately aiming at a win-win situation for both the Company and 
employees. It is composed of labor representatives elected by 
employees and management representatives including the CEO 
and those appointed by the CEO. Requiring the attendance of 
at least half of the labor and management representatives, the 
council holds regular quarterly meetings as well as extraordinary 
meetings whenever necessary. The labor representatives serve 
two years and do not receive any additional compensation for 
their council service. 
 The labor and management representatives find solutions 
for productivity improvement and deal with various issues on 
wages and performance incentives, training, ombudsman 
services, working conditions, employee health, benefits and 
other matters requiring labor-management cooperation. Matters 
related to the Company’s business plans and performance, 
production plans and financial status are reported periodically to 
the council. Information on council meetings is released promptly 
to employees.

2) Ombudsman Committee
The Ombudsman Committee provides solutions for employees 
dealing with work related problems to allow them to concentrate 
on their work. When grievances are filed by an employee, the 
Committee looks into the matter and notifies the employee of its 
findings. 

3) Open Counseling Center
We operate nine Open Counseling Centers at eight worksites 
to address difficulties facing employees. They help our staff 
achieve a healthy balance between work and life. Manned by 
professional counselors, the centers receive diverse opinions and 
handle grievances reported by employees. In addition, they offer 
services for female employees such as skills development and 
maternity issues. Their counseling also covers sexual harassment 
prevention, matters on family and children’s education, and 
childcare. 

4) GWP Campaign to Create a Global Corporate Culture
To create a “Great Work Place (GWP),” we have been evaluating 
our organization using the Great Place to Work Trust Index, 
a tool used to select Fortune’s “100 Best Companies to Work 
For,” since 1998. In 2007, we signed a contract with US-based 
GPTW (Great Place to Work Institute; GPTW developed the trust 
index) to expand our evaluation to 150 overseas branches, under 
the goal of building an appropriate corporate culture for a global 
corporation.
 Every year, we conduct an evaluation based on the GWP 
evaluation system targeting our 149,000 employees worldwide 
to assess three main issues: trust in leadership, pride in 

4. Benefits

1) Benefit Programs
In addition to the four social security insurances stipulated by 
law (National Pension, National Health Insurance, Industrial 
Accident Insurance, and Unemployment Insurance), Samsung 
Electronics provides diversified employee welfare benefits 
and allowances concerning health, education, housing, and 
retirement. Our benefits extend not only to our employees but 
also to their families. 
 First, the Company makes a contribution equivalent to 
1.5% of an employee's monthly wages to a pension plan to help 
them prepare for unforeseen accidents and other adversities 
and for their post-retirement years. 
 To support the good health of employees and their 
families, a comprehensive health checkup is provided annually 
to employees with all expenses paid by the Company. We fully 
reimburse expenses for medical examinations and treatment for 
employees. For employees’ spouses, we provide assistance for 
medical bills exceeding a certain amount.
 For our workers’ children, we support tuition from 
kindergarten to college. Additionally, the Company operates 
resort facilities for employee use to help them recharge and 
promote their wellbeing. We provide support for employees 
wishing to sign up for health clubs and for leisure pursuits. 
Congratulatory and condolence allowances are given to 
employees to share in their moments of happiness and grief. 
All of these and other welfare programs are provided to our 
employees so they can live and work in a secure and supportive 
environment.

2) Career Transition Center 
Samsung Electronics established a career transition center 
in 2001 to help workers facing retirement to find new jobs 
or set up their own business. Career change assistance is 
provided at our workplaces in Seoul, Suwon, Giheung and 
Gumi. Employees gain support to plan their second careers. 
At the same time, we are helping potential employers bring 
in seasoned professionals and contributing to resolving 
unemployment in Korea.

3) Childcare Support
We have set up childcare facilities at six of our worksites so 
that female employees can work without having to worry about 
childcare. The facilities are open to employees’ children under 
the age of five. They provide childcare services based on the 
child development program developed by Welfare Foundation’s
Children’s Development Center. For pregnant workers, we 
have about 40 “mothers only rooms” and rest areas in all of our 
workplaces to provide them with a place to rest while they are 
at work. 

At a Glance 
Our
Environment 
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Samsung Electronics uses GWP assessments not only to drive 
growth of the Company, but also to improve our employees’ 
satisfaction levels through sound management. Our employees’ 
satisfaction levels have risen more than 50% compared to 1998 
when we conducted the first evaluation. We will continue to use 
GWP assessments to improve our business operations and 
create an even better workplace. 

6. Safety and Health

1) Safety and Health Vision
Based on our corporate philosophy of respect for people, 
Samsung Electronics has raised our safety and health regulations 
to the level of global standards. To this extent, we are leading the 
industry in terms of safety and health related management.

2) Industrial Health and Safety Committee
All of our worksites have set up an Industrial Health and 
Safety Committee, which is a sub-committee of the company-
wide Environment and Safety Committee. Each committee is 
comprised of the same number of representatives from labor and 
management. The committee meets once a quarter to discuss 
health and safety issues.

3) Safety & Health Regulation and Campaign to Increase 
Awareness 
In addition to Korean laws, we strictly adhere to internal 
regulations on health and safety. We have standardized 
regulations that apply to all our workplaces at home and abroad. 
These rules cover various safety and health issues such as risk 
assessment, safety and health targets, dangerous machinery 
and equipment, response to accidents, disaster control and 
compensation, and work environment.
 We enhance the health and safety consciousness of 
employees through 30 courses in four areas: legal education, 
capability building education, in-house health and safety 

 [ Safety and Health Vision ]

Workplace free of 
disease and accidents

Accumulation of know-how 
and technologyGlobal network

Create the safest and healthiest company

Management based on 
respect for people

· Safety and health management techniques   
· Industry-leading safety and health policy
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Our 
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Customers

[ GWP Assessment Results ]

1998 Present Fortune 100 Best

Credibility Respect Fairness Pride Fun

Trust

[ GWP Activities ]

Trust in leadership

Pride in 
organization/work

Fun among 
co-workers

Great Work Place

organization/work, and fun among co-workers. The evaluations 
results are provided to senior management and division leaders 
and are used as guidelines for organizational management.
 A study conducted on Fortune’s 100 Best Companies 
confirmed that such evaluations have helped to improve a 
company’s stock performance, reduce employee turnover, 
increase customer satisfaction, and enhance productivity. In 
other words, employee satisfaction translates into customer 
satisfaction, proving that content employees can directly 
contribute to a corporation’s success. 
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education, and outside education programs. We develop a 
wide range of educational material to offer specialized and field-
oriented training to our staff. The courses are organized into 
those pertaining to company-wide issues and those that meet 
the needs of business units and divisions. Our training addresses 
various risk factors and all employees are required to receive 
practical training on safety and the environment. Practical 
training takes place at the Safety & Environment Experience 
Center. Covering a floor space of 330m2, the center is sectioned 
into 22 corners for four programs (health and safety, accident 
prevention, environment, all-inclusive). The center is open not 
only to Samsung Electronics employees but also to those of our 
outsourcing partners, educational institutes, universities, and 
organizations related to health and safety.
 Safety and health related activities combined with 
heightened awareness have allowed Samsung Electronics 
to maintain a lower injury rate compared to the national and 
manufacturing industry’s average levels in Korea.

4) Health Management
Samsung Electronics strictly follows the employee health 
management guidelines prescribed by the International Labor 
Organization. With the goal of taking care of employees’ health 
from the time they join us until they retire, our “Healthcare 21” 
project has been promoted on a company-wide basis. 
 Healthcare 21 aims to improve the health of employees 
and their families. It involves the concerted efforts of the 
Company, employees and their families. At work, the Company 
has personnel and equipment to regularly check health and 
working conditions. Recently, the Company renovated facilities 
and fixtures to provide an ergonomic working environment to 
prevent musculoskeletal diseases. 

※ Reason for change in injury rate in 2004 and 2005: Previous data excluded injuries not directly related 
to work (sports events, etc.), but they were included in this report.

[ Injury Rate ]

2004

0.85

1.18

2005 2006

1.28

0.039

0.77

1.18

0.046

0.77

0.057

Korea Manufacturing Industry Samsung Electronics

Firefly logo Firefly inspection meeting

Hand dryer Hand dryer guide

5) Safety and Health Activities

■Firefly Inspection 
The Semiconductor Business unit selected the firefly as the 
character to represent its safety and health campaign. The firefly is 
intended to project a friendly and approachable image of the unit’
s safety and health promotion drive. The unit’s safety and health 
activities consist of surveys by a team comprising environment, 
safety and health specialists from the Giheung and Hwaseong 
regions. Every month, the team checks on high risk factors at 
work locations and takes necessary corrective actions to create a 
safe and healthy work environment for our workers and to prevent 
accidents. 

■Installation of Hand Dryer at Production Lines 
The semiconductor manufacturing process exposes workers to the 
risk of eczema as it requires them to wear heavy protection gear 
while working on the production lines. To address this problem, 
we have installed hand dryers at the lines so workers can dry their 
hands whenever they need to. In the future, we plan to install hand 
dryers at all production lines.

Personal Health/Safety 
Management

Promotion of healthy 
lifestyle (stress, drinking, 
smoking, etc.)

Home

[ Health Management Policy ]

·Health checkup
(Tests for infectious disease,   
immune deficiency, AIDS, etc.)

·Physical strength test and fitness 
center

·Campaigns to stop smoking and 
drunk driving 

·Healthcare programs for female 
employees (expectant and nursing 
mothers, etc.)

·Providing medical expenses

Improvement of work 
environment

Sound mind, sound 
body, safe workplace

Employees

Mental health care

Company support
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■Wellness Clinic for Workers’ Health
To help improve workers’ health, we have built a wellness clinic 
and hired professional trainers to provide one-on-one customized 
workout programs. As of the end of 2006, the clinic had about 650 
members. As more people take a greater interest in their wellbeing, 
we expect more employees to join the clinic. We have contracted 
Hotel Shilla to run the clinic to provide specialized wellbeing 
services which has earned positive reviews from our staff. 

■Development of Protection Mask against Organic   
 Solvents

At the LCD production line, a variety of organic solvents are used 
in coating and cleaning equipment. Workers may come into direct 
contact with these materials during facility maintenance and repairs, 
thus exposing themselves to the risk of developing related health 
problems. The Tangjeong Plant developed a new protection mask 
that absorbs organic solvents and only weighs 12g, making it easier 
for the workers to wear the mask. Previously used masks weighed 
271g (including mask and purification container). The new mask 
not only protects workers’ health but has also helped to increase 
productivity.

LOTO process manual  Device

■Ensuring Safety of Products Used in LCD Lines  
The LCD production line may provoke skin problems due to 
exposure to chemical materials. At the Tangjeong facility, we 
designated chemicals with high-risk of causing skin problems as 
chemicals subject to special management. We then analyzed the 
chemicals and conducted safety assessments to help prevent skin 
diseases. For chemicals currently in use, we conduct analyses of 
their composition and receive a Material Safety Data Sheet (MSDS) 
to assess their safety. New chemicals are carefully reviewed for 
potential dangers by the manufacturing company, the purchase 
department, and the environment safety team prior to use.
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■Safety Standard for Knife Use 
To prevent accidents that may arise from production sites that 
require the use of a knife, we have assessed the status of knife use 
and related problems. Successful improvement measures have 
been revealed to employees and standards have been devised for 
the safe use of knives at worksites.       

■LOTO  ESH  Campaign
At our Cheonan Plant, we are drawing up process manuals (at 81 
points), and purchasing and installing devices as part of our LOTO 
ESH (lockout/tagout environment, safety and health) campaign 
for sprinkler valves of the disaster control center. As the success 
of LOTO ESH ultimately depends on how well workers have been 
educated, we have produced an education panel and conduct 
classes accordingly. 

[ Process to Ensure Safety in LCD Lines ]

Apply

Safety assessment

Environment & 
safety team

Safety assessment
Apply for safety 

assessment

Purchase dept.

Submit test and analysis 
results 

Manufacturing 
company

·Safety certificate (CEO signature)
·Final product property report card
·Final product skin sensitivity test report card
·Raw material MSDS

 Submit

Purchasing 
decision
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A campaign to discourage smoking has been continuously 
implemented at the Gumi Complex. When hiring new workers, 
priority is given to non-smokers. The workers’ dormitory is 
designated as a non-smoking zone, effectively banning smokers 
from lighting up in their rooms. We plan to completely eliminate 
designated smoking areas by December’s end in 2008. Thanks to 
our anti-smoking campaign and education program, professional 
counseling, and mandatory anti-smoking classes for new recruits, 
the smoking rate (among male workers) has declined to 19% as of 
the end of 2006. 

■“The WELL” Portal
The Gumi Complex has designated “wellbeing” as the theme for its 
health management initiative to help workers lead healthy and happy 
lives, and has created “The WELL,” a health management portal 
site. The portal offers a variety of information on health and disease 
prevention. For instance, it has materials on how to prevent and treat 
musculoskeletal disorders that can be caused by simple, repetitive 
work. The portal features a health management program that is 
based on each individual’s health checkup. In addition, it provides 
e-mail services to support portal users better manage their health.

[ Smoking Rate and Future Target <Gumi Complex> ]

(based on male employees, %)

2006.122004 2007.12 2008.122005.6 2005.12 2006.6

44

38

27

22
19

14
10

At a Glance 
Our
Environment 

Safety shoes incorporating modification feedback User evaluation event

■Environment & Safety Support Center within Fab      
The disaster control center at the Tangjeong Plant focuses on 
improving capacity utilization through prevention and early 
detection of emergency situations such as fires and toxic gas 
leaks that may arise during the production process. To strengthen 
disaster prevention efforts, we operate the fab environment & 
safety support center which dispatches safety officers throughout 
the fabrication lines. Lines 7 and 8 are each stationed with three 
safety officers who work in shifts to provide 24-hour surveillance. 
The center is always on the watch for possible emergencies 
and immediately responds if such a situation arises. It has also 
established an emergency contact line for crisis situations. 

■Customized Improvement Programs for Each Workplace 
We have started to provide customized improvement programs 
for each business site in response to the increasingly diverse 
environmental and safety needs, and to better meet each worksite’
s needs to reach the ultimate goal of creating an accident-
free workplace. In particular, to address problems regarding 
safety shoes/insulation shoes widely used by workers and 
the development center’s ventilation system, we had all users 
participate in drawing up modification plans and in product 
evaluations. That gave everyone an opportunity to take part in the 
safety drive and raise their safety awareness.    

1. Anti-smoking performance

2. Anti-smoking proclamation 
    at the dormitory

3. Awarding plague of thanks
    (for anti-smoking activity)

1

2

3

■Anti-Smoking Campaign
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■Safety Theater   
Theatrical acting club members of the Gumi Complex directed 
and acted in “If You Stand on the Edge of the Earth,” a play about 
preventing industrial accidents, at the Gumi Cultural Center’s small 
auditorium. The play featured industrial accidents that may arise at 
production sites due to carelessness. The theater group staged its 
third performance in 2006. The performance was viewed by some 
1,000 Gumi factory workers, the mayor of Gumi, and safety related 
officials. 

■Environment and  Safety Management with Our Business Partners 
The Gumi Complex offers assistance to business partners to 
reinforce their environment and safety management capabilities. 
For partners firms residing on our premises, we hold monthly 
meetings to provide information and conduct environment and 
safety education. In addition, we offer green management activity 
evaluations and internal assessments. For partner firms located 
off our premises, we have established an assessment team. The 
team has assisted 42 companies. A presentation was held to reveal 
improvements made under the team’s guidance. In cooperation 
with regional environmental protection agencies, we also provide 
consulting services for our business partners. These services 

Performance

Our 
Business Partners

Our 
Employees

Our 
Community

Our 
Customers

[ Implementation Plan ]

Each 
individual 

finding 
one risk

7,200
persons

3,588 
cases of 

improvement

Activities to find hidden 
risk

Participatory 
education

10,280
persons

Participatory and practical 
safety training

Improvement 
tailored to the 

worksite

4,563
persons

Enhanced safety shoes/
insulation shoes

Development of cyclone 
ventilation system

Ensuring 
safety

Enhancing 
GWP

[ On-site Improvement Process ]

Receive 
on-site 
needs

Set up 
improve
-ment 

measures

Select 
specialized 
companies

Develop 
jointly

Produce 
samples

Hold an 
exhibition

are aimed at improving their environmental facilities to prevent 
accidents, raise their top executives’ environmental awareness, 
and maintain their environmental management systems.
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ASSURANCE REPORT

INTRODUCTION
We have been engaged by Samsung Electronics Co. to review specified information in the 2007 Samsung Electronics 
Environmental & Social Report  (further referred to as The Report). The Report, including the identification of material 
issues, is the responsibility of the company’s management. Our responsibility is to issue an ‘Assurance Report’ in 
relation to the scope described below.

CONTEXT AND SCOPE
In The Report Samsung Electronics Co. describes its efforts and progress in relation to sustainability and reporting. 
Our engagement was designed to provide the readers of The Report with:

reasonable assurance on whether the data on financial performance, as specified in the section ‘Work 
undertaken and conclusions’ are properly derived from the 2006 Consolidated financial statements of 
Samsung Electronics Co. and its subsidiary companies as well as 2006 Non-Consolidated Financial 
Statements of Samsung Electronics Co..

limited assurance on whether the information in the following sections of The Report is fairly stated: 
- Our Environnement  (pages 21 to 43);
- Our Business Partners  (pages 45 to 51);
- Our Community (pages 53 to 63).

‘Fairly stated’ means that the report properly reflects the information contained in the underlying sources such that it 
is consistent with the source information.
Reasonable assurance is a higher level of assurance than limited assurance, which is reflected in the nature and 
depth of the work performed.
To obtain a thorough understanding of the financial results and financial position of Samsung Electronics 
Co., the reader should consult the consolidated financial statements of Samsung Electronics Co. and its 
subsidiary companies as well as Non-Consolidated Financial Statements of Samsung Electronics Co. for the 
year ended 31 December 2006.

STANDARDS AND CRITERIA
We conducted our engagement in accordance with the International Standard on Assurance Engagements (ISAE 
3000): ‘Assurance Engagements other than Audits or Reviews of Historical Financial Information’, issued by the 
International Auditing and Assurance Standards Board. Amongst others this standard requires that:

the assurance team members possess the specific knowledge, skills and professional competencies needed to 
understand and review the information in The Report, and that they comply with the requirements of the IFAC Code 
of Ethics for Professional Accountants to ensure their independence;
when providing limited assurance, which is a lower level than reasonable assurance, a negative form of conclusion 
is used.

There are no generally accepted standards for reporting sustainability performance. Samsung Electronics Co. 
applies its own internal sustainability performance reporting criteria, in addition to using the Sustainability Reporting 
Guidelines of the GRI (Global Reporting Initiative).    

CONSIDERATIONS AND LIMITATIONS
Environmental, health, safety and social performance data are subject to inherent limitations given their nature and 
the methods used for determining, calculating and estimating such data.

To the readers of the 2007 Samsung Electronics Environmental & Social Report

•

•

•

•
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WORK UNDERTAKEN AND CONCLUSIONS
■Financial Data

We have reconciled the data on financial performance for the year 2006 listed below, with the audited 2006 Consolidated 
financial statements of Samsung Electronics Co. and its subsidiary companies as well as Non-Consolidated 
Financial Statements of Samsung Electronics Co..

Sales and  Net Income, Operating Income  on page 14, 15;
Wages,  Dividends, Interest Expenses, Income Taxes, Donations on page 19

Based on the above, the data on financial performance specified above are properly derived from the 2006 Consolidated 
financial statements of Samsung Electronics Co. and its subsidiaries as well as 2006 Non-Consolidated Financial 
Statements of Samsung Electronics Co. for which the independent auditors issued an unqualified audit opinion dated 
March 5, 2007 and January 30, 2007 respectively.

■Specific Sections
For the information in the sections of The Report, as specified above under ‘Context and scope’ we conducted:
•a media and internet search in relation to Samsung Electronics Co.  to obtain insight into the relevant sustainability  

 aspects in the reporting period;
•a review of the systems and processes used to generate this information;
•a review of internal documentation and intranet sources;
• interviews with staff in order to assess the information included in the specific sections

Following our review we discussed changes to the specific sections with Samsung Electronics Co., and reviewed the 
final version of The Report to ensure that it reflected our findings.

Based on the above, the information in the sections, Our Environment (pages 21 to 43), Our Business Partners (pages 45 
to 51), Our Community (pages 53 to 63), does not appear to be unfairly stated. 

COMMENTARY
Without affecting the conclusions presented above, in our opinion, we believe that following information could be useful to 
the readers’ decision-making process.

In our understanding, a thorough attention is required for standardization of data generation, aggregation and reporting 
scheme for two major areas: environmental management at various manufacturing units and community contribution 
activity management. On top of that, we recommend that Samsung Electronics Co. should establish corporate 
sustainability management system including detailed tasks in order to systematically manage its sustainability issues. 
Furthermore, we recommend that Samsung Electronics Co. should disclose information not only the positive issues but 
also the negative issues on the report.

In our opinion, an independent investigation against Samsung Group came after a former employee’s allegations 
could influence The Report as well as the assurance report. However, the influence could not be reasonably estimated. 
Regardless of the truth or falsehood of the inquiry, this situation leads significant uncertainty that is certainly not in accord 
with the reputation of Samsung Electronics Co. as a representative company of South Korea. Henceforce, Samsung 
Electronics Co. should conduct corporate sustainability management applicable to the renowned reputation as one of the 
top global companies.

Suh Boo-Tek

Managing Partner & President
Samjong KPMG Advisory Inc.

December, 2007 
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GLOBAL HEADQUARTERS

Samsung Electronics Co., Ltd.
Samsung Main Building
250, Taepyeongno 2-ga, Jung-gu
Seoul 100-742 Korea
Tel: 82-2-751-7114
Fax: 82-2-727-7892
www.samsung.com

REGIONAL 
HEADQUARTERS 

North America
Samsung Electronics
North America Headquarters
105 Challenger Road, Ridgefield Park,
NJ 07660, USA

Latin America
Samsung Electronics
Latin America Headquarters
Samsung Electronica Da Amazonia
LTDA Avenida das Nacoes Unidas,
12901 - 8o andar - Torre Oeste,
Brooklin Novo - CEP 04578-000,
Sao Paulo - SP - Brasil

Europe
Samsung Electronics 
Europe Headquarters
Samsung House, 1000 Hillswood Drive,
Chertsey, Surrey, KT16 0PS

Southeast Asia
Samsung Electronics
Southeast Asia Headquarters
3 Church Street #26-02 Samsung Hub,
Singapore 049483, Singapore

China
Samsung Electronics China
Headquarters
23/F China Merchants Tower No.2,
Dong Huan Nan Lu, Chao Yang District,
Beijing, China 100022

CIS and Baltics
Samsung Electronics Co.,Ltd.
CIS & Baltics Headquarters
Floor 5, B.Gnezdnikovsky Pereulok 1,
Stroenie 2, 103009, Moscow, Russia

Middle East and Africa
Samsung Electronics
Middle East & Africa Headquarters
#1201, Al Salemiyah Tower,
Beniyas Road, PO BOX 4246,
Dubai, UAE

Southwest Asia
Samsung Electronics Southwest Asia
Headquarters
7th & 8th Floor, IFCI Tower,
61 Nehru Place,
New Delhi 100-019, India

PRODUCTION NETWORK

KOREA

Suwon Complex
416, Maetan 3-dong,
Yeongtong-gu, Suwon
Gyeonggi-do
Tel: 82-31-200-1114
Fax: 82-31-200-1530

Gumi Complex
Gumi 1st Plant
259, Gongdan-dong, Gumi
Gyeongsangbuk-do
Tel: 82-54-460-2114
Fax: 82-54-460-21111

Gumi 2nd Plant
94-1, Imsu-dong, Gumi
Gyeongsangbuk-do
Tel: 82-54-479-5114
Fax: 82-54-479-5058

Giheung Complex
San-24, Nongseo-ri,
Giheung-eup, Yongin
Gyeonggi-do
Tel: 82-31-209-7114
Fax: 82-31-209-7049

Hwaseong Plant
San-16, Banweol-ri, Taean-eup
Hwaseong, Gyeonggi-do
Tel: 82-31-209-7114
Fax: 82-31-208-6798

Onyang Plant
San-74, Buksu-ri
Baebang-myeon, Asan
Chungcheongnam-do
Tel: 82-41-540-7114
Fax: 82-41-540-7049

Tangjeong Plant
200, Myeongam-ri,
Tangjeong-myeon, Asan
Chungcheongnam-do
Tel: 82-41-535-1114
Fax: 82-41-535-1117

Cheonan Plant
510, Seongseong-dong, Cheonan
Chungcheongnam-do
Tel: 82-41-529-7114
Fax: 82-41-529-6049

Gwangju Plant
217, Oseon-dong, Gwangsan-gu
Gwangju
Tel: 82-62-950-6114
Fax: 82-62-950-6019

ASIA PACIFIC

China
Samsung Electronics Huizhou
Company (SEHZ), Huizhou
Tel: 86-752-389-7777

Samsung Electronics Hainan
Fiberoptics (SEHF), Hainan
Tel: 86-0898-6683-2001

Samsung Electronics Suzhou
Computer (SESC), Suzhou
Tel: 86-512-6253-8988 (6688)

Samsung Electronics Suzhou LCD
Co., Ltd. (SESL), Suzhou
Tel: 86-512-6253-0188

Samsung Electronics Suzhou
Semiconductor Co., Ltd. (SESS), 
Suzhou
Tel: 86-512-6761-1121

Tianjin Samsung Electronics
Company (TSEC), Tianjin
Tel: 86-22-2532-1234

Tianjin Samsung Electronics Display
(TSED), Tianjin
Tel: 86-22-2396-1234

Tianjin Samsung Telecom
Communication (TSTC), Tianjin
Tel: 86-22-8396-9600

Tianjin Tongguang Samsung
Electronics Company (TTSEC), Tianjin
Tel: 86-22-2396-1234

China Printed Board Assembly
(TSED), Zhongshan
Tel: 86-760-830-4848(219)

Shandong Samsung
Digital Printing (SSDP), Weihai
Tel: 86-631-562-6868

Shenzhen Samsung Kejian Mobile
Telecommunication Technology
Co., Ltd. (SSKMT), Shenzhen
Tel: 86-755-2699-0888

Suzhou Samsung Electronics
Co., Ltd. (SSEC), Suzhou
Tel: 86-512-6258-1234

Global Network
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India
Samsung India Electronics Ltd.
(SIEL), Noida 
Tel: 91-11-691-1747

Samsung Telecommunications India
Private Ltd. (STI), Haryana
Tel: 91-124-436-8000

Indonesia
P.T. Samsung Electronics Indonesia
(SEIN), Cikarang
Tel: 62-21-8983-7114

Malaysia
Samsung Electronics Display (M)
SDN. BHD. (SDMA), Seremban
Tel: 60-6-678-7914

Samsung Electronics (M)
SDN. BHD. (SEMA), Klang
Tel: 60-3-3176-2050

Philippines
Samsung Electronics Philippines
Manufacturing Corp. (SEPHIL),
Laguna Calamba
Tel: 63-49-545-1144

Thailand
Thai Samsung Electronics Co., Ltd.
(TSE), Bangkok
Tel: 66-2-695-9000

Vietnam
Samsung Vina Electronics Co., Ltd.
(SAVINA), Ho Chi Minh City
Tel: 84-8-896-5500

EUROPE

Hungary
Samsung Electronics Hungarian
Co., Ltd. (SEH), Budapest
Tel: 36-1-451-1180

Slovakia
Samsung Electronics Slovakia, S.R.O.
(SESK), Galanta
Tel: 421-31-7882-111

NORTH & SOUTH AMERICA

Brazil
Samsung Electronica Da Amazonia
Ltda. (SEDA), Sao Paulo
Tel: 55-11-5644-6400

Mexico
Samsung Electronics Mexico
(production) (SEM), Queretaro
Tel: 52-442-296-9003

Samsung Mexicana S.A. de C.V.
(SAMEX), Tijuana
Tel: 1-619-671-1669

United States
Samsung Austin Semiconductor, Llc
(SAS), Austin
Tel: 1-512-672-1000

SALES NETWORK 

ASIA PACIFIC

Australia
Samsung Electronics Australia
Pty Ltd. (SEAU), Sydney
Tel: 61-2-9763-9700

China
Samsung Electronis Beijing Sales
Co., Ltd. (SEBJ), Beijing
Tel: 86-10-8261-9166

Samsung Electronics Chengdu
(SECD), Chengdu
Tel: 86-28-8665-8855

Samsung Electronics Guangzhou Sales
Co., Ltd. (SEGZ), Guangzhou
Tel: 86-20-8888-8199

Samsung Electronics Shanghai Sales
Co., Ltd. (SESH), Shanghai
Tel: 86-21-5464-4777

Shanghai Samsung Semiconductor
(SSS), Shanghai
Tel: 86-21-5258-2211
Samsung Electronics Shenyang (SESY),
Shenyang

Hong Kong
Samsung Electronics H.K.
Co., Ltd. (SEHK), Hong Kong
Tel: 852-2862-6300(6900)

India
Samsung India Electronics Ltd.
(SIEL), Noida
Tel: 91-11-691-1747

Samsung Telecommunications India
Private Ltd. (STI), Haryana
Tel: 91-124-436-8000

Indonesia
P.T. Samsung Electronics Indonesia
(SEIN), Cikarang
Tel: 62-21-8983-7114

Japan
Samsung Japan Corporation
(SJC), Tokyo
Tel: 81-3-6234-2111

Malaysia
Samsung Malaysia Electronics (SME)
SDN. BHD., Kuala Lumpur
Tel: 60-3-2263-6600

Philippines
Samsung Electronics Philippines
Corp. (SEPCO), Manila
Tel: 63-2-722-7777

Singapore
Samsung Asia Pte. Ltd. (SAPL)
Tel: 65-6833-3106

Taiwan
Samsung Electronics Taiwan
Co., Ltd. (SET), Taipei
Tel: 886-2-2656-8686

Thailand
Thai Samsung Electronics Co., Ltd.
(TSE), Bangkok
Tel: 66-2695-9000

Vietnam
Samsung Vina Electronics Co., Ltd.
(SAVINA), Ho Chi Minh City
Tel: 84-8-896-5500

CIS & BALTICS

Kazakhstan
Samsung Electronics Kazakhstan LLP 
(SEK)
Tel: 7-3272-585-965

Russia
Samsung Electronics Russia
Co., Ltd. (SER), Moscow
Tel: 7-095-797-2344

Ukraine
Samsung Electronics Ukraine (SEU), 
Kiev
Tel: 380-44-490-6424

Uzbekistan
Samsung Electronics Co., Ltd.
Tashkent Office
Tel: 82-2-751-6079
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EUROPE

Austria
Samsung Electronics Austria Gmbh
(SEAG), Vienna
Tel: 43-1-516-15

France
Samsung Electronics France (SEF), Paris
Tel: 33-1-5568-4000

Germany
Samsung Electronics Germany
(SEG), Schwalbach
Tel: 49-6196-6660

Samsung Semiconductor Europe
GmbH (SSEG), Schwalbach
Tel: 49-6196-66-3300~1

Greece
Samsung Electronics Co., Ltd. 
Athens Office
Tel: 30-210-689-6235

Hungary
Samsung Electronics Hungarian
Co., Ltd. (SEH), Budapest
Tel: 36-1-451-1180

Italy
Samsung Electronics Italia Spa (SEI), 
Milan
Tel: 39-02-921891

Netherlands
Samsung Electronics Benelux
B.V. (SEBN), Hague
Tel: 031-15-219-6100

Poland
Samsung Electronics Polska
(SEPOL), Warsaw
Tel: 48-22-607-4400

Portugal
Samsung Electronica Portuguesa
S.A. (SEP), Lisbon
Tel: 351-21-425-1000

Spain
Samsung Electronics Iberia, S.A.
(SESA), Barcelona
Tel: 34-93-261-6700

Sweden
Samsung Electronics Nordic AB
(SENA), Stockholm
Tel: 46-85-909-6600

United Kingdom
Samsung Electronics U.K. Ltd.
(SEUK), London
Tel: 44-193-245-5000

Samsung Semiconductor Europe
Ltd. (SSEL), London
Tel: 44-193-245-5000

MIDDLE EAST & AFRICA

Algeria
Algiers Office
Tel: 213-21-59-1029~30

Iran
Samsung Electronics Co., Ltd.
Tehran Office
Tel: 98-21-875-8551

Jordan
Samsung Electronics Co., Ltd.
Amman Office
Tel: 962-6-551-0071~2

Kenya
Samsung Electronics Co., Ltd.
Nairobi Office
Tel: 254-2-273-0434

Morocco
Samsung Electronics Co., Ltd.
Casablanca Office
Tel: 212-22-335-383

Nigeria
Samsung Electronics Co., Ltd.
Lagos Office

Pakistan
Samsung Electronics Co., Ltd.
Karachi Office
Tel: 92-21-779-0281~3

Saudi Arabia
Samsung Electronics Co., Ltd.
Jeddah L/Office
Tel: 966-2-665-0940

South Africa
Samsung Electronics South Africa
(Pty) Ltd. (SSA), Johannesburg
Tel: 27-11-463-5678

Tunisia
Samsung Electronics Co., Ltd.
Tunis Office
Tel: 216-1-860-275(234)

Turkey
Samsung Electronics Co., Ltd.
Istanbul Office
Tel: 90-212-288-5638

United Arab Emirates
Samsung Gulf Electronics Co., Ltd.
(SGE), Dubai
Tel: 971-4-22-5747~54

NORTH AMERICA

Canada
Samsung Electronics Canada Inc.
(SECA), Toronto
Tel: 905-542-3535

Mexico
Samsung Electronics Mexico
S.A. de C.V. (SEM), Mexico City
Tel: 52-55-5747-5100

United States
Samsung Electronics America, Inc.
(SEA), Ridgefield Park
Tel: 1-201-229-4000

Samsung Electronics Latino America
Miami Inc. (SELA-Miami), Miami,
Tel: 1-305-594-1090

Samsung Semiconductor, Inc. (SSI)
San Jose
Tel: 1-408-544-4000

Samsung Telecommunications
America (STA), Dallas
Tel: 972-761-7000

LATIN AMERICA

Argentina
Samsung Electronics Argentina, S.A.
(SEASA), Buenos Aires
Tel: 54-11-4893-1700(2800)

Brazil
Samsung Electronica Da Amazonia
Ltda. (SEDA), Sao Paulo
Tel: 55-11-5644-6400

Chile
Samsung Electronics Chile Ltda
(SECH)
Tel: 56-2-485-8500

Colombia
Samsung Electronics Latino America
Colombia S.A. (SAMCOL),
Santa Fe de Bogota
Tel: 57-1-642-0555

Panama
Samsung Electronics Latino America
S.A. (SELA), Panama City
Tel: 50-7-210-1122

Peru
Samsung Electronics Co., Ltd.
Peru Lima Office
Tel: 51-1-221-4134



Reader Feedback Survey

Thank you for your interest in our 2007 Environmental & Social Report. 
Your opinions will be incorporated to enhance future editions of our reports. 
We look forward to receiving your valuable feedback.

˙ Address : 250, Taepyeongno 2-ga, Jung-gu, Seoul 100-742, Korea

˙ Tel                  : 82-2-727-7201

˙ Fax          : 82-2-727-7892

1. Which of the following applies to you?

 Customer             Samsung Electronics Employee            Shareholder                     Research/Academia             NGO

 Media                    Government   Person interested            Local Community                      Student                  Other 

2. How would you rate the Report on the following items? Please indicate on a scale of 1 to 5.

2-1. Sufficient and useful information is provided

  Unsatisfactory                                    Satisfactory

 

2-2. Report frame is well structured

  Unsatisfactory                                    Satisfactory

2-3. Description and terminologies are easy to understand

  Unsatisfactory                                    Satisfactory

2-4. Material issues for you are fully discussed or provided

  Unsatisfactory                                    Satisfactory

 

3. If you have anything that you wish to be included in a future edition, please tell us.

 

4. If you have further comments, please feel free to specify.

If you wish to receive the next edition of the Report, please complete the information below.

˙ Name:

˙ Tel:        

˙ Fax:    

˙ E-mail: 

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5
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